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Context ECIS region  
 High levels of corruption  - Low levels of civil society 

participation and engagement – lack of vertical 
accountability  

 Geneva Declaration of Principles and the Tunis 
commitment (2003) 

 Open Government Partnership (2011) – (17 countries 
in the region) 

 UNCAC  

 Access to information laws  

 Social media for transparency and anti corruption 
being promoted and utilized  by citizens in many 
countries of the region 

 

 

 



Internet penetration – 
perception of corruption  

ECIS region 
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Definitions   

 Open government : bridging the gap between  
citizens and public services (communication – 
transparency – participation beyond elections) 

 

  Open data : tool, making data available – usable  

 

 Social media: technology for social interaction  
(information sharing – crowdsourcing ) 



1. Examples: open data, 
information and participation 





  



Explain data  



Communication channels for ACAs 

  



Participation – legislation  



2. Corruption specific tools: 
monitoring, reporting, 
denouncing  
> watchdogs and civic 
engagement initiatives  



Monitoring 



Naming and shaming  

https://www.notinmycoun
try.org/ 

https://www.notinmycountry.org/
https://www.notinmycountry.org/


Election monitoring  
 



Evaluation of Government 
Performance 
 



‘Truthmeters’ 
 



Reporting on service delivery 
 



Problems and challenges  
 Reporting activity on these websites is 

generally low. 
 projects are based on the premise that if 

information is made public, it will be used. This 
is not necessarily happening > follow up is 
needed 

 there is no consulting or help when you report 
on line > public  institutions have hotlines NGOs 
have promote hotlines with consulting as well   

 Credibility and quality of the reported 
information   
 



Problems and challenges  
 Digital divide. Well-educated young urban 

professionals are the first to embrace emerging 
technologies . Elderly people, residents of remote 
and rural areas and the poor often lag behind  

 

 Presence of legal mechanisms to follow up on the 
complaints  

 

 How to make the public administration use these 
platforms ?  

 



Social media: not a silver bullet: Identifying the 
window of opportunity for UNDP engagement in 
supporting anti corruption through social media:   
  

 Governments’ and institutions’ commitment and 
cooperation / policies (e.g. OGP)/legal framework   

 Bureaucratic culture  

 Information technology, technical means – internet 
penetration  

 Legal and regulatory framework  

 Accountability mechanisms   

 Civil society -  NGOs – CSOs – independent activists   

 Media  

 



What can UNDP do ?  
  Engage stakeholders  - propose ideas  - strategies  

 Technical assistance for the development of the 
platforms (within a strategy)  

 Awareness raising and technical trainings/capacity 
development for the public administrations and the 
NGOs -  CSOs – journalists  

 Provide the project strategy and management  
(sustainability, monitoring and evaluation)  

 



Example: Kosovo  



Kosovo  
Project for social accountability at the local level:  

 

Supporting the municipalities in establishing, 
maintaining and scaling-up innovative social media 
prototype solutions to tackle the identified business 
problems and simplify interaction with citizen 

 

baseline assessment of capacity of municipality staff 
to utilize such tools 

 

Supporting municipalities in organizing outreach 
activities to youth through social media and SMS 

 

 



Serbia  

 Training of journalists on corruption and in using 
digital storytelling tools and social media 

  Development of lead stories by trained journalists 

 Distribution of grants to NGOs for internship 
programs for trained journalists to further 
investigate leads  

 Placement of stories through primarily social media 
 



Thank you 

 Contacts  

 

 Francesco.checchi@undp.org 

 Giulio.quaggiotto@undp.org 
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